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DEPARTMENT OF COMMERCE 

 

➢ MEMBERS OF THE DEPARTMENT 2022-23 

S.NO. FACULTY DESIGNATION 

1 Ms. K. Pranitha HOD 

2 Ms. V. Pannaga MEMBER 

3 Ms. V. Vanitha MEMBER 

4 Ms. Amena Khatoon MEMBER 

5 Ms. K. Shilpa MEMBER 

6 Ms. Shiva Nandhini MEMBER 

7 Ms. Y. Priyanka MEMBER 

 

 

ACTIVITY INDEX (2022-23) 

 

➢ CONDUCTED: 

  

S.NO DATE EVENT VENUE PARTICIPANTS NO. OF 

PARTICIPANTS 

1 01/08/2022 Commerce lab inauguration 

(PPT on Entrepreneurs) 

D33 Students of B.com 37 

2 17/08/2022 Career counselling Session - 

Why MBA? How does an 

MBA add value to a career? 

Montfort 

Hall, LFDC 

III B.com-Gen 

C.A (A&B) 

Students 

40 



 
 

 

3 22/08/2022 

To 

27/08/2022 

Faculty exchange 

programme-Little Flower 

Degree College & Kasturba 

Gandhi Degree & PG College 

for Women 

 D33, LFDC 

& Kasturba 

Gandhi 

College  

MS V Vanitha, 

Faculty of 

Commerce LFDC 

& MS V Sravani, 

Faculty of 

Commerce, 

Kasturba Gandhi 

Degree & PG 

College Uppal; 

Students of III 

B.com Gen & 

C.A(B) 

76 Students of 

LFDC  

4 13/10/2022

To 

28/10/2022 

Project work on “Buying 
Behaviour of Consumers” 

D33, LFDC Students of B.com 
50 Students - 11 

Teams  

5 03/11/2022 Intra collegiate Competition 

(Deaf Charades), (Business 

News Paper) 

Montfort Hall 

& Gmail  

Students of LFDC  Deaf Charades - 

69 Teams - 2 in 

each; 

6 05/12/2022 Degree Inter collegiate 

competition (Trace in Trance) 

D03, LFDC Students from 

various colleges 

40 Students - 20 

Teams  

 

 

➢ Certificate Course: Excel Foundation from Jeevanopadi Institute for II & III B. 

Com Generals & Hons Students, LFDC 

 

➢ Internship: Internship on Marketing and Sales at SPAR HYPERMARKET by II & 

III B. Com Students, LFDC. 

 

➢ Value Added Course 1: B. Com - Semester II - “STARTUP MANAGEMENT”  
 

➢ Value Added Course 2: B. Com CA - Semester IV - “Corporate Accounting for 
Banks & Insurance Companies” 

 

 

 

 

 

 

 

 

 



 
 

 

➢ ATTENDED: 

 

S No Date Event Participants Organisers Venue NO. OF 

PARTICIPANTS 

1 19th Oct 

2022 
ONE DAY 

FACULTY 

DEVELOPMENT 

PROGRAM 

“ADVANCED 

DATA 

VISUALISATION” 
 

K Pranitha, 

Head, Dept of 

Commerce 

Department of 

Commerce, 

Osmania 

University 

Seminar Hall, 

Department 

of 

Commerce, 

UCC & BM, 

OU, Hyd. 

 

1 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

Inauguration of Commerce Lab 

 
Name of the Event: World Commerce Day Celebrations 

Title /Topic: Inauguration of Commerce Lab 

Date: 1st August, 2022 

Venue: Room No. D33, - 3rd floor, LFDC 

Participants: B. Com Students of LFDC 

No. of Participants: 37 

 

Objective  To motivate students to involve in entrepreneurial activities 

Outcome The students were inspired by Entrepreneurs who have started with small 

capital and became successful businessmen. 

 

World Commerce Day in India is being celebrated on 1st August, 2022. To Commemorate 

this event the Department of Commerce, LFDC has inaugurated its Commerce Lab. The 

Lab was inaugurated by Correspondent and Principal of the college Rev. Bro. Vincent 

Reddy and vice principal Ms. Jayanthi Reddy. 

 

The event commenced by Ribbon cutting by the principal followed by invocation of the 

blessings of the almighty. Aaron Benson and Manoj from B. Com 3nd year General led the 

gathering into prayer. Catherine from 3rd B. Com CA was the master of ceremony who 

welcomed the Principal, Vice principal, members of the faculty and students for the event. 

 

An introduction of the theme of the Commerce Lab was given. The Lab was designed by 

the students to inspire their fellow students to become entrepreneurs. The pictures of all 

Indian Entrepreneurs who have made it big in the world by seizing an opportunity with less 

capital have been added to the commerce Lab. The students then presented a power point 

presentation on successful entrepreneurs who are equally famous for their business who are 

very familiar to us. 

 

The students who have actively participated in the program were given e-certificates.  

The principal appreciated the efforts of the students and faculty in guiding the students in 

design and implementation of the lab. 

The program was concluded with a vote of thanks by the students, the program was surely 

an inspirational one. 

 

 



 
 

 
 

 

 

Inauguration of Commerce Lab by Rev. Bro. Vincent Reddy, Principal, LFDC along with Ms. 

Jayanthi Reddy, Vice Principal, LFDC 

 

 

Faculty of Department of Commerce & Students of B.com Final year 
 

 

 



 
 

 
 

“WHY MBA? How does MBA add value to the career? 

Name of the Event: Career counselling Session 

Title /Topic: “WHY MBA? How does MBA add value to the career?” 

Date:  17/08/2022 

Venue: Montfort Hall, LFDC, Uppal 

Resource Person: Mr. V. Srinath, Associate Director-Academic Operations, Indian 

School of Business, Gachibowli 

Participants:  Final year Students of B. Com CA & Gen 

No. of Participants: 40 

 

Objective  To provide guidance and assistance for the students in choosing their 

higher education and also to create the awareness of options available after 

higher education. 

Outcome Students were enlightened on the subject and also were given tips 

regarding the important aspects to be taken care while choosing MBA 

colleges 

The Department of Commerce has organised a seminar for higher education 

counselling on “WHY MBA? How does MBA add value to the career?” for B.com 

Final Year and second year students on 17th of August 2022. The resource person 

for the session was Mr. V. Srinath, Associate Director-Academic Operations, Indian 

School of Business, Gachibowli. Students were enlightened on the subject and also 

were given tips regarding the important aspects to be taken care while choosing MBA 

colleges. He also talked about the qualities which are important in professional life. 

He clarified the doubts and also made it more interactive by involving students during 

the seminar  

  Students enjoyed the seminar and gave positive feedback on the lecture 

addressed 
 



 
 

 

 

Students Attending the session conducted by ISB 
 

 

 
 

Speaker Mr. V. Srinath addressing the students 
 

 

 



 
 

 
 

FEP between Little Flower Degree College & Kasturba Degree & PG 

College for Women 

 

Name of the Event: Faculty Exchange Programme 

Title /Topic: FEP between Little Flower Degree College & Kasturba Degree & PG 

College for Women 

Date: 22/08/2022 - 27/08/2022 

Venue: LFDC & Kasturba Gandhi Degree and PG College, Marredpally, Secunderabad 

Resource Person: Mrs. Sravani, Faculty of Commerce from Kasturba Gandhi degree 

College @ LFDC and Ms. Vanitha, faculty LFDC @ Kasturba Gandhi Degree college 

Participants:  B. Com Final Year (General & Computers) 

No. of Participants: 76 Students of B. Com Final Years Attended 

 

Objective  To expose students to various teaching techniques 

Outcome Students learnt the content from various approaches 

The Department of Commerce at Little Flower Degree College organised a Faculty 

Exchange Programme in collaboration with Kasturba Gandhi Degree & PG College, 

Marredpally, Secunderabad. The programme, spanning from 22nd August to 27th August 

2022, provided a week-long opportunity for academic exchange and mutual learning. 

➢ Faculty Participation: Mrs. Vanitha Valve, a seasoned educator and Faculty of 

Commerce at Little Flower Degree College, Uppal, actively contributed to the programme. 

She shared her expertise in Cost Accounting with the 5th semester B. Com final year 

students of Kasturba Gandhi Degree College, Marredpally, Secunderabad. Her engaging 

sessions not only covered the theoretical aspects but also included practical applications, 

enhancing the students' understanding and problem-solving skills in cost accounting. 

On the other hand, Mrs. Sravani, a distinguished faculty member from Kasturba Gandhi 

Degree College, conducted classes on Business Economics for the 5th semester B. Com 

final year students of Little Flower Degree College. Her sessions were comprehensive, 

encompassing various economic theories, principles, and their real-world implications. 

Through interactive discussions and case studies, she stimulated critical thinking among the 

students, enabling them to grasp the nuances of economic concepts effectively. 

 

 



 
 

 
 

➢ Student Participation: A total of 76 B. Com Final Year Students from Little Flower 

Degree College actively participated in the programme. They enthusiastically engaged 

in the sessions conducted by both visiting faculties, demonstrating their eagerness to 

learn and explore new perspectives. 

 

➢ Courses Covered: The programme covered two essential subjects 

 

➢ Cost Accounting: Taught by Mrs. Vanitha Valve, the sessions delved into the 

intricacies of cost accounting, including cost concepts, cost-volume-profit analysis, 

budgeting, and standard costing. Through practical examples and exercises, students 

gained practical insights into managing costs and making informed business decisions. 

 

➢ Business Economics: Conducted by Mrs. Sravani, the sessions focused on 

fundamental economic principles and their applications in business environments. 

Topics such as demand and supply, market structures, pricing strategies, and 

government policies were discussed, providing students with a holistic understanding of 

economic dynamics and their implications for businesses. 

 

➢ Conclusion: The Faculty Exchange Programme between Little Flower Degree College 

and Kasturba Gandhi Degree & PG College proved to be a valuable initiative in 

promoting academic collaboration and fostering a culture of shared learning. Through 

the exchange of faculty expertise and diverse teaching methodologies, students were 

exposed to a rich learning experience, enhancing their academic proficiency and holistic 

development. The programme not only achieved its objective of introducing students to 

various teaching techniques but also laid the foundation for future collaborations 

between the two esteemed institutions. 
 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

 

 
B.com Final year students attending Business Economics Class taken by Ms. Sravani, Faculty 

Kasturba Gandhi Degree College. 

 
 

 

Ms. Sravani, Faculty Kasturba Gandhi Degree college, taking the session under Faculty Exchange 

program 

 

 



 
 

 
 

 

 
Ms. V. Vanitha, Faculty Commerce, with students of Kasturba Gandhi college 

 

 

 
Ms. V. Vanitha, Faculty Commerce, Explaining about the cost Accounting to students of 

Kasturba Gandhi college 

 

 



 
 

 
 

REPORT ON ONE DAY FACULTY DEVELOPMENT PROGRAM  

“ADVANCED DATA VISUALISATION” 

 

PROGRAMME:  ONE DAY FACULTY DEVELOPMENT PROGRAM 

TOPIC:  ADVANCED DATA VISUALISATION  

Organised BY: Department of Commerce, Osmania University in Association with 

“Institute of skill Development Corporation (ISDC)” 

VENUE:   Seminar Hall, Department of Commerce, UCC & BM, OU, Hyd. 

DATE: 19th October 2022 

Faculty Attended:  Ms. Pranitha K  

 

Objective 
To equip with skills to assist students with academics by enhancing 

their ability to interpret & present Data effectively 

Outcome 
Empowered faculty effectively to support student’s academics to 

enhanced data interpretation & presentation skills 

 

Pranitha. K of Commerce department attended one day Faculty development program on 

“Advanced Data Visualisation”, organised by Department of Commerce, Osmania 
University, Hyderabad, in association with Institute of skill Development Corporation 

(ISDC), on 19th October 2022.  

The objective of the program was to promote the professional practices relevant to technical 

education and motivate the faculty to achieve a competitive teaching and learning 

environment in advanced technical tools. 

 

The first session was started by the resource person Mr. Imran Wadkar, Faculty in ISDC, 

Bangalore at 10:30am. This session helped participants in understanding the uses of Power 

BI (Business intelligence) in developing dashboards by analysing data using advanced tools 

in an effective way. The session included a practical demonstration of creating a dashboard 

using Power BI tools. Mr. Imran Wadkar enhanced the proficiency of faculty members by 

navigating the platform and implementing data visualisation techniques. 

 

 After Lunch break the other session was taken up by Mr. Sarath babu Putta, Faculty in 

ISDC, Bengaluru at 2:00 PM to 4:30 P.M.  The resource speaker delved into advanced 

customization options and visualisation techniques available in Power BI platform. Faculty 

learned how to tailor dashboards to specific data sets and business requirements, gaining a 

deeper understanding of the flexibility offered by the tool. Speaker also suggested the 

participants develop their knowledge in popular programming languages to use the Power 

BI tools effectively.  

The training session received positive feedback from the participants. At the end of the 

program organisers distributed Participant Certificates. 
 



 
 

 
          

            

 
Ms. K. Pranitha Receiving certificate after participating in the FDP 

 

 

 
Session on Advanced Data Visualisation at Osmania University 

 

 



 
 

 
 

 

Internship at SPAR HYPERMARKET 

 
 Name of the Event: Internship at SPAR HYPERMARKET 

Title /Topic: Marketing and customer Relations at SPAR HYPERMARKET 

Date: 13th Sep 2022 -11th Nov 2022 (Two months duration) 

Venue: Max Hypermarket Pvt Ltd - Secunderabad, Nacharam 

Participants:  B. Com students from second and Final years 

No. of Participants: 12 Students 

 

Objective  To Provide students with an opportunity to put into practice skills they 

have learned in academics. 

Outcome Students gained firsthand experience, professional opportunities and 

personal growth, knowledge and skills with entrepreneurs as well as how 

to ask questions and gain a better understanding of businesses not only in 

the co-working space, but also others in the market. 

Internship Programme Overview: The Internship at SPAR HYPERMARKET, titled 

"Marketing and Customer Relations," was conducted over a period of two months, from 

13th September 2022 to 11th November 2022. Hosted at Max Hypermarket Pvt Ltd in 

Secunderabad, Nacharam, the programme provided a conducive environment for 

experiential learning in the retail sector. 

Participant Profile: Twelve enthusiastic B. Com students from both second and final 

years actively participated in the internship programme. Their diverse backgrounds and 

academic experiences contributed to a rich and dynamic learning environment. 

Internship Focus Areas: The internship primarily focused on two key areas: Marketing 

Strategies: Participants were exposed to various marketing techniques and strategies 

employed by SPAR HYPERMARKET to attract and retain customers. They gained insights 

into market research, product positioning, promotional activities, and digital marketing 

initiatives. 

Customer Relations: Students learned the importance of fostering positive relationships 

with customers to enhance their shopping experience and build brand loyalty. They engaged 

in hands-on activities such as customer interactions, feedback collection, and complaint 

resolution, thus developing essential communication and interpersonal skills. 

 

 



 
 

 
 

Internship Activities: 

During the internship, participants were involved in a range of activities, including: 

● Shadowing experienced professionals to observe day-to-day operations and 

decision-making processes. 

● Assisting in the planning and execution of marketing campaigns and promotional 

events. 

● Conducting market surveys and analysing consumer behaviour to identify trends and 

preferences. 

● Interacting with customers to understand their needs and preferences, and providing 

personalised assistance. 

● Collaborating with team members to brainstorm innovative ideas for improving 

customer satisfaction and loyalty. 

Learning Outcomes: 

Practical Experience: They gained hands-on experience in applying theoretical 

concepts learned in the classroom to real-world business scenarios. 

Professional Opportunities: The internship provided students with exposure to the retail 

industry and potential career paths, thereby broadening their horizons and enhancing their 

employability. 

Personal Growth: Participants developed essential soft skills such as communication, 

teamwork, problem-solving, and adaptability, which are crucial for personal and 

professional success. 

Knowledge and Skills Enhancement: They acquired a deeper understanding of 

marketing principles, customer relationship management strategies, and the dynamics of 

the retail market. 

The Internship at SPAR HYPERMARKET proved to be a valuable learning experience for 

the participating students, enabling them to bridge the gap between theory and practice and 

gain insights into the intricacies of marketing and customer relations in the retail industry. 

The programme not only equipped students with practical skills and knowledge but also 

instilled in them a sense of confidence and professionalism that will serve them well in their 

future endeavours. 

 

 



 
 

 
 

 

Akshay -II B.com CA-A Speaking to customers at spar Hypermarket 

 

 
Sai Kumar-III B.com CA -B, dealing with Customers 

 

 



 
 

 
 

 

Project Work on Buying Behaviour of Consumers 

 

Name of the Event: Project Work 

Title /Topic: Buying Behaviour of Consumers 

Date: 13th Oct 2022 - 28th Oct 2022 

Project Submission Date: 28th Oct 2022 

Venue: Commerce Lab, D33 - Third floor, LFDC 

Participants:  B.Com Students 

No. of Participants: 53 Students - 12 Teams 

Objective  To give Practical exposure to the students regarding customers 

Outcome Students got Practical understanding of buying behaviour of consumers 

In pursuit of understanding consumer buying behaviour, the Department of Commerce at 

Little Flower Degree College embarked on a comprehensive project. Drawing on the 

collaborative efforts of B.Com students from various academic years, the project unfolded 

as a collective endeavour comprising 12 teams. 

Spanning a duration of 15 days, the project unfolded as an immersive exploration into the 

retail landscape. Students ventured into diverse retail establishments, ranging from 

supermarket giants like Reliance Smart and D-Mart to specialised outlets such as KFC and 

Pista House. Through a blend of structured surveys and engaging discussions with store 

management, students meticulously gathered data on consumer preferences, purchase 

patterns, and the factors influencing buying decisions. 

Upon returning to the classroom, students engaged in thorough analysis, employing 

qualitative methods to extract the key insights from the data. Themes emerged, shedding 

light on consumer preferences, brand loyalty, and the impact of marketing strategies on 

purchasing behaviour, the culmination of this endeavour was the preparation of a 

comprehensive report, meticulously crafted to encapsulate the findings and conclusions 

derived from the analysis. This report, presented in both hard and soft copies, serves as a 

testament to the students' dedication and scholarly rigour. 

Beyond the realm of academia, this project served as a transformative learning experience 

for the participants. It provided a unique opportunity to bridge the gap between theory and 

practice, offering invaluable insights into the dynamics of consumer behaviour in real-

world settings. As students reflect on their journey, they emerge not only with a deeper 

understanding of consumer psychology but also with enhanced analytical skills and a 

newfound appreciation for the complexities of the marketplace. 

 



 
 

 
In conclusion, the Project on Analysis of Consumer Buying Behaviour stands as a testament 

to the commitment of Little Flower Degree College to fostering experiential learning and 

equipping students with the tools they need to thrive in an ever-evolving business 

landscape. 

 

Project Guide Ms. Amena Addressing the participants 

 

Ms. Srishti of I-B.com Hons. explaining about their project on Anil Super Market 

 

 

 

 

 



 
 

 

 

Intra Collegiate Competition- Deaf Charades, Business News Paper 

 

Name of the Event: Intra Collegiate Competition 

Title /Topic: Deaf Charades, Business News Paper 

Date: 3rd Nov 2022 

Venue: Montfort Hall 

Judge: Ms. Himaja & Mr. Nobin Charly from the department of Psychology and Mass 

communication, LFDC for Business News Paper 

Participants:  Students of LFDC 

No. of Participants: Deaf Charades - 49 Teams, 69 @ 2 members each = 138 Students; News 

Papers - 8 Members 

 

Objective  To provide a platform for students to showcase and enhance their skills 

Outcome Students have developed their skills in various domains such as 

presentation, leadership, critical thinking, etc. Additionally, they have 

learned team-based working and boosted their confidence levels. 

 

The Department of Commerce conducted Intra College competitions for the students of all 

the streams. The competition was open for all to participate across different classes and 

sections of college. The Competitions conducted were “Deaf charades” and “Business 

Newspaper Making.” 

“Deaf charades” was conducted in three rounds between two participants. In the first round, 
the first player says a word and the second player has their headphones on and is listening 

to music. The first player will whisper five words of various products to the player next to 

him/her who will have to lip read it within 60 seconds. 

In the second round, the selected participants will guess the nine words of various products 

within 60 seconds. In the final round, the selected players will guess the nine foreign brand 

names within 60 seconds. 

The winners of “Deaf charades” were; 
 

1st Prize Madhav & Nishitha  B.A III Psychology 

2nd Prize  Pradeep & Shirisha  B.Com CA III 

3rd Prize Nandini Pandey & Afshia       

Sherren 

 BBA II 

 

 



 
 

 
“Business newspaper making” was conducted in which each participant sent their 
newspaper PDF format to the departmental mail. The business news presented in the paper 

was taken from various sources from October 30th 2022 to 2nd November 2022. The B 

Newspaper was judged by Ms. Himaja & Mr. Nobin Charly from the department of 

Psychology and Mass communication, LFDC respectively       
 

1st Prize  Gelive Bhargav II B.Com Honors 

2nd Prize Sumith II B.Com General 

3rd Prize G. Sarika II B.SC(MPCs) 

 

 
Students designed and submitted this Newspaper 

 

 



 
 

 

 

Students participating in intra collegiate competition Deaf Charades 

 

Students of I-b.com hons. participating in the Competition Deaf charades 

Inter Collegiate Competition- Trace in Trance 



 
 

 
 

Name of the Event: Inter Collegiate Competition- Trace in Trance 

Title /Topic: Trace in Trance 

Date: 5th Dec 2022 

Venue: D03- Ground Floor, LFDC 

Resource Person:  

Participants:  Students of LFDC and other colleges 

No. of Participants: 38 

 

Objective  To provide a platform for students to showcase and enhance their skills 

Outcome Students have developed their skills in various domains such as 

presentation, leadership, critical thinking, etc. Additionally, they have 

learned team-based working and boosted their confidence levels. 

 

Introduction: The Department of Commerce at LFDC organised the Inter-Collegiate 

Competitions for the academic year 2022-23. One of the highlights of this event was the 

"Trace in Trance" competition, which aimed to provide a platform for students from various 

colleges to showcase their talents and skills. 

Event Details: The competition took place on 5th December 2022, in Room No: D03 at 

LFDC. A total of 20 teams, with 2 participants in each team, participated in the event. The 

competition was centred around the theme "Trace in Trance," inviting participants to 

demonstrate their creativity and expertise in this intriguing topic. 

Winners: After an intense and captivating competition, the following winners were 

announced: 

● First Prize: Sai Prasad & Sai Koushik K - III B.Com General 

● Second Prize: Uday & Yogesh - I B.Com CA & Gen 

● Third Prize: P Mrudhu & Harsh Patel - Keshav Memorial & LFDC 

 



 
 

 

 

K Koushik & Sai Prasad of B. Com General, LFDC receiving the 1st Prize from Rev. Bro 

Vincent Reddy, Principal, LFDC in Trace in Trance Organised by Dept of Commerce - an inter 

Collegiate Competitions 2022 -23 

 

 

Students are taking active Participation in the Trace in Trance Competition organised by 

Department of Commerce. 


